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Abstract: Short-form video content has revolutionized marketing by
aligning with the rapid consumption habits of digital audiences perfectly,
offering marketers a dynamic tool to capture attention quickly and
effectively. Its ability to engage viewers through emotionally resonant, story-
driven content that is both accessible and shareable underscores its growing
dominance in digital advertising strategies. As digital landscapes evolve, so
will the strategies that drive consumer engagement. Short-form video is an
important part of this evolution, promising exciting opportunities for
innovation and rapid connection with the consumer.
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1. Introduction

The digital marketing landscape has witnessed a transformative shift with the
emergence of short-form video content, an evolution driven by rapid changes in
consumer preferences and technological advancements. The allure of short-form videos,
characterized by their brief yet captivating nature, typically ranging from a few seconds
to a couple of minutes, has redefined user engagement on digital platforms. This format
caters to the diminishing attention spans of digital audiences and the increasing
consumption of mobile media, which favours quick and engaging visual content that can
be consumed on the go.

Platforms such as TikTok, Instagram Reels, and YouTube Shorts have been at the
forefront of this revolution. TikTok, originally launched as Douyin in China, has been a
pioneer in popularizing the genre, creating a new paradigm where users are not just
consumers, but also content creators. This platform's algorithmic prowess in
personalizing content feeds has significantly contributed to its viral spread, making it a
formidable player in the social media domain (Adobe Express, 2024).

Similarly, Instagram Reels and YouTube Shorts were introduced as direct responses to
the TikTok phenomenon, aiming to capitalize on the burgeoning demand for short video
content. Instagram Reels offers a seamless integration with the existing user base of
Instagram, providing tools that allow for the creation of engaging 15 to 30-second
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videos set to music, which can be shared both within the platform and across other
social media. YouTube Shorts, leveraging YouTube's vast user base and content library,
offers a format for creating and sharing videos up to 60 seconds long, further enriched
by YouTube's strong content discovery and recommendation algorithms (Go, Willobi,
Borghi, 2024).

The rapid adoption of these platforms underscores the significant impact of short-
form video content on digital marketing strategies. Marketers are increasingly
leveraging these tools to craft compelling narratives that can capture the audience's
attention in a matter of seconds, thereby driving higher engagement rates and fostering
brand awareness (Osten, 2021). This shift not only highlights the importance of
adaptability in digital marketing strategies, but also signals a broader change in how
content is created, consumed, and shared in the digital age (West, 2024).

2. The Strategic Importance of Short-Form Video Content

Short-form video publication has emerged as a critically important strategy within
digital marketing, primarily due to its ability to quickly engage digital audiences—an
essential capability in the fast-paced online environment. The succinct nature of this
content type aligns perfectly with the contemporary consumer's preference for quick
and digestible media, making it a potent tool for capturing attention amidst the vast sea
of digital information. “Short-form video content (SVCs) enabled brand engagement and
resulted in increased satisfaction with the influencer experience, showcasing a positive
relationship between marketing capabilities, SVCs, influencers, and brand engagement
performance” (Apasrawirote et al., 2022).

The strategic deployment of short-form videos offers unique benefits that are
particularly aligned with the needs of digital audiences. First, these videos are highly
adaptable across various platforms, allowing marketers to reach audiences where they
are most active, from TikTok and Instagram to Snapchat and Facebook. This flexibility is
crucial for maximizing reach and engagement in a fragmented media landscape
(Southern, 2024). Additionally, the brevity of these videos supports the rapid
consumption habits fostered by mobile devices. “The empirical results show that the
content characteristics of short videos significantly affected consumer engagement.
Furthermore, the release time of videos significantly moderated the relationship
between the emotionality of short videos and consumer engagement”
(Dong et al., 2023).

Statistical insights further underscore the effectiveness of short-form videos in digital
marketing. Studies indicate that videos up to two minutes long get the most
engagement; however, videos that last 30 seconds to a minute tend to perform best on
most platforms, including Instagram and Twitter. For instance, engagement rates for
videos on Instagram are bolstered by features like Reels, which are designed to hook
viewers within the first few seconds (Osten, 2021). Moreover, platforms like TikTok have
revolutionized the video content scene by demonstrating that videos shorter than 15
seconds can achieve viral status and generate substantial user interaction, thus
providing significant organic reach and engagement (Adobe Express 2024). In addition,
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“short-form videos [..] effectively enhance [..] engagement and outreach, with particular
success in attracting younger demographics” (Liu, Chiu, and Ho, 2023).

The metrics reveal that short-form video content not only satisfies the viewer's desire
for quick entertainment, but also enhances the likelihood of shares and comments,
thereby amplifying the organic reach of the content. This type of content proves
especially effective in driving higher conversion rates when compared to traditional
marketing formats, highlighting its critical role in modern digital marketing strategies
(Brzezicki, 2023). By leveraging the intrinsic features of short-form video, marketers can
craft compelling narratives that resonate quickly and effectively with their target
demographics, making it an indispensable tool in the arsenal of digital marketing.

3. Key Factors Influencing Consumer Engagement

The engagement of consumers with short-form video content is significantly
influenced by several core factors: content matching, information relevance,
storytelling, and emotionality. Each of these elements plays a pivotal role in capturing
and retaining the audience's attention, thereby enhancing engagement rates.

3.1. Content matching and information relevance

Content matching involves aligning the video content with the interests and
preferences of the target audience. This alignment is crucial as it ensures that the
content is pertinent to the viewer, thereby increasing the likelihood of engagement and
interaction. Information relevance further supports this by ensuring that the content is
not only interesting, but also valuable to the audience. For example, a video that
provides relevant tips or insights in an engaging format is more likely to be interacted
with and shared, thus amplifying its reach and impact on the audience (Potrel, 2022).

3.2. Storytelling and emotionality

Storytelling is an art form that, when effectively utilized in short-form videos, can
profoundly impact engagement. A well-crafted story can captivate viewers, making the
message memorable and encouraging deeper emotional connections. Emotionality, the
capacity to evoke feelings or reactions through content, significantly enhances
engagement by transforming passive viewers into active participants who are more
likely to comment on, like, or share a video. Emotional engagement is especially potent
in short-form content where the time to make an impression is limited, but the potential
for emotional impact is high (Osten, 2021).

3.3. Impact of video release timing
The timing of video release can also play a critical role in maximizing consumer

engagement. Various studies suggest that videos released at specific times of the day, or
on particular days of the week, may perform better in terms of viewer engagement due
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to higher online presence and activity levels of the target audience during these times.
For instance, releasing videos during peak user hours—such as mid-day or early
evening—can lead to immediate views and quicker shares, thus leveraging the natural
peaks in user online activity. Seasonal timing and aligning video releases with events or
trends can also capitalize on increased public interest and search activity related to
those times or events (Brzezicki, 2023).

These factors—content relevance, emotive storytelling, and strategic timing—are
essential in the toolkit of any marketer aiming to optimize engagement with short-form
video content. By effectively harnessing these elements, marketers can significantly
enhance the appeal and impact of their video content, leading to higher engagement
rates and broader reach.

4. Challenges and Limitations

While short-form video content offers substantial benefits in digital marketing, it also
presents specific challenges and limitations that marketers must navigate.
Understanding these pitfalls and developing strategies to mitigate them is crucial for
maximizing the efficacy of short-form video campaigns.

4.1. Common Pitfalls and Challenges

One of the primary challenges in creating short-form videos is the inherent limitation
of time. Marketers have only a brief window to capture attention, convey a message,
and encourage viewer interaction. This constraint demands high levels of creativity and
precision in content creation, which can be particularly challenging when trying to
communicate complex messages or detailed product information (Osten, 2021).
Additionally, the saturation of short-form video content across platforms can make it
difficult for any single piece of content to stand out, raising the stakes for originality and
engagement.

Another significant challenge is the rapid pace of change in viewer preferences and
platform algorithms. What works today might not be effective tomorrow, requiring
marketers to stay continually informed and adaptable to shifts in digital culture and
technology (Adobe Express 2024).

4.2. Limitations of the format

The short duration of these videos can sometimes be a double-edged sword. On the
one hand, it aligns well with the short attention spans of many internet users; on the
other hand, it restricts the depth of content that can be conveyed. This can make it
difficult to build a nuanced brand narrative or to convey complex value propositions that
require more detailed explanations (Osten, 2021).

Moreover, the reliance on platform algorithms for visibility can limit control over who
can see the content and when. This can make it challenging to target specific
demographics effectively or to achieve predictable engagement patterns.
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4.3. Strategies to overcome these limitations

To overcome these challenges, marketers can employ several strategies. First, focusing
on high-quality, impactful content that leverages viral elements like humour, surprise, or
emotional appeal can help cut through the noise and capture attention quickly
(Brzezicki, 2023). Developing a series of videos that build on each other can also help in
conveying more complex messages over time, thus deepening viewer engagement and
brand connection.

Additionally, using targeted advertising and leveraging data analytics for insights into
audience preferences can help optimize content and improve its reach and relevance.
Engaging directly with viewers through prompts for interaction (like Calls-To-Action) and
creating content that encourages user participation and sharing can also enhance
effectiveness (West, 2024).

Finally, staying flexible and responsive to analytics will allow marketers to adapt
strategies as needed based on what the data shows about what works and what does
not, thereby continually refining their approach to maximize engagement and impact.

By understanding these challenges and strategically addressing them, marketers can
effectively harness the power of short-form video content and mitigate the limitations
inherent to this format.

5. Future Trends and Predictions

The landscape of short-form video content is rapidly evolving, propelled by advances
in technology and changes in consumer behaviour. As we look toward the future,
several key trends and predictions can be expected to shape the development of this
dynamic field.

5.1. Influence of emerging technologies

Artificial Intelligence (Al) is playing an increasingly significant role in the creation of
short-form video content. Al technologies are not only streamlining the production
process, but they are also enhancing the personalization of content. Al-driven analytics
can predict viewer preferences and behaviours, allowing for the automatic generation of
customized content that resonates with individual users. Furthermore, Al is being used
to optimize video content for search engines and social media algorithms, ensuring
higher visibility and engagement rates (Osten, 2021).

Emerging tools such as Al-based editing software are making it easier to produce high-
quality videos without the need for extensive technical skills. These tools can
automatically edit video clips, adjust lighting and sound, and even suggest content
improvements, making sophisticated video production more accessible to marketers
and content creators.
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5.2. Predictions for the evolution of short-form video marketing

Over the next few years, it is fully visible that short-form video content will
become even more integrated with e-commerce. Platforms like TikTok and
Instagram are already testing and rolling out direct shopping features that allow
users to make purchases without leaving the platform. This trend is expected to
expand, transforming short-form videos into not just marketing tools, but also direct
sales channels (Brzezicki, 2023).

The use of augmented reality (AR) and virtual reality (VR) in short-form videos is likely
to increase, providing more immersive and interactive experiences for users. These
technologies can make video content more engaging and memorable, particularly in
industries like fashion, beauty, and real estate, where the visual appeal is paramount
(West, 2024).

Moreover, as platforms continue to evolve, there will be a greater emphasis on
interactivity within short-form videos. Features that encourage user interaction, such as
polls, quizzes, and challenges, are expected to become more prevalent. This interactivity
not only boosts engagement, but also fosters a stronger connection between brands and
their audiences (Adobe Express, 2024).

Therefore, the future of short-form video content looks vibrant and is poised to
become an even more integral part of digital marketing strategies. As technologies like
Al continue to advance, they will create new opportunities for innovation in content
creation, distribution, and monetization, reshaping how brands engage with their
consumers in profound ways.

6. Conclusion

The exploration of short-form video content has highlighted its profound impact and
strategic importance in the digital marketing landscape. As previously seen, short-form
video effectively caters to the contemporary consumer's preference for quick, engaging
content, leveraging platforms like TikTok, Instagram Reels, and YouTube Shorts to
capture and retain viewer attention rapidly.

Key factors such as content matching, information relevance, storytelling, and
emotionality play crucial roles in enhancing viewer engagement. These elements ensure
that the content not only grabs attention, but also resonates deeply with audiences,
encouraging interactions and shares. Moreover, the timing of video releases can
significantly influence engagement, with strategic scheduling aligning with peak user
activity times to maximize views and interactions.

However, challenges remain, notably the constraints imposed by the brief format,
which demands high creativity and can limit message complexity. The saturation of
content and the rapid evolution of platform algorithms also require marketers to
remain agile and continuously innovative. Despite these challenges, advancements
in Al and other technologies are making video production more accessible and



M. MANIC: Short-Form Video Content and Consumer Engagement in Digital Landscapes 51

personalized, promising to push the boundaries of what can be achieved with short-
form video.

Looking to the future, short-form video is set to become an even more integral
element of marketing strategies. With the integration of e-commerce, augmented
reality, and enhanced interactivity, these videos will not only serve as marketing tools,
but also as direct sales channels and immersive experiences that offer significant
competitive advantages. The evolving capabilities of Al and emerging technologies will
undoubtedly continue to transform this space, making short-form video an
indispensable asset in the digital marketer's toolkit.
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